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Current guidelines
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In 2012, Special Olympics Inc issued . Ot

new Brand Identity Guidelines “to 3?;‘5?22%@%3?@“%5
consolidate and strengthen the existing
Special Olympics brand worldwide in spectot numptcs {5
line with the objectives of the Special
Olympics strategic plan.”

Central to these guidelines is the club
badge model shown bottom right.

Special Olympics Australia are not
expecting clubs to comply with this
model and have supplied links to
download revised logo sets (page 12).

T-shirts

These logo sets combine the master
brand with the club name and should e
be used as new orders are placed, with
some level of compliance by 2018-19
accreditation.
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The logo
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The ‘globe of
figures’
represents an
inclusive
worldwide
community that
values athletes of
all capabilities
and celebrates
personal best
achievements.

The figure with
arms lowered
represents a
person with an
intellectual
disability before
joining Special
Olympics when
life is full of
challenges.

The figure with
arms outstretched
represents a new
athlete who is
exploring their
ability and
discovering new
possibilities.

The figure with
arms raised in the
air represents an
athlete who has
discovered their
talents and is
feeling the joy of
sharing them with
family, friends and
fans.
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Club logo set

Colour
Special
Olympics
Australia
Sydney South
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Special
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Australia
Sydney South
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Club brand

Letterhead Website DL Flyer
Spocial Olgmpics A%, ' Q;;S Special Giympics ek Navgan [ Ausiasa] (i) (Regen] Play sport with Special
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Special
Olympics
Australia

Special
Olympics
__Australia
Sydney South

Help us celebrate the 40-year anniversary of Special Olympics Australia

Sydney South

Contact Us

www.specialolympics.com.au

Flag

Please Note: Special Olympics

Special Olympics FEf, Australia can provide graphic

et~ Australia § ® 7 elements for these pieces.
Sydney South ;
Sydney South ﬁﬁ

vewwspecialolympics.com.au
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Zone/state brand
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Letterhead

Powerpoint

A

e

Special Olymplcs

Help us celebrate the 40-year anniversary of Special Olympics Australia

Special Ohpics Ausrata

Special Olympics
PowerPoint template

Tips on creating great presentations
March 2014

Special Olympics

Business Card

Special Olympics {"eﬁ';ﬂ

Australia

Corene Strauss
Chief Executive Officer

Special Olympics Australia

Place, North Ryde NSW 2113
rd West NSW 2138
Mobile 0477 733 585
lolympics.com.au
www.specialolympics.com.au

Flag

Special Olympics A ﬁﬁ.,

Australia §9",é3)

Master brand

Banner
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Special
Olympics
Australia
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Use of athlete likeness

Special Olympics - including Accredited
Programs and Games Organising
Committees — may use images of
Special Olympics athletes to promote
Special Olympics events and activities
iIf they have given media consent at
the time of registration.

However, any third-party use of an
athlete's image requires a separate
consent as defined in the Special
Olympics Inc Official General Rules
(2014).
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From The General Rules

2.03 (A) Permissible Uses; Required Consents

No Accredited Program or GOC, corporate sponsor or other
organizational supporter or donor of any Accredited
Program or GOC, or any other party acting under authority
of an Accredited Program or GOC, may use, display,
broadcast, reproduce or publish the name or likeness of any
Special Olympics athlete for any purpose whatsoever,
except those expressly authorized in the Athlete Release
Form (pursuant to Section 2.02 (d)) signed by or on behalf
of that athlete at the time of his/her initial registration with
Special Olympics, without obtaining a separate additional
written consent from that athlete, or from the parent or
guardian of a minor athlete.

If such a separate consent is required because the
proposed use of an athlete's name or likeness will go
beyond the purposes permitted by the Athlete Release
Form, that separate consent shall clearly identify when,
where and how the athlete's name and likeness will be
used, the nature and purpose of the activity in connection
with which that use will occur, including whether the activity
involves the marketing or sale of commercial products or
services, and what monetary benefit, if any, the Accredited
Program or GOC expects to receive as a result of that
activity. SOI reserves the right to prohibit an Accredited
Program or GOC from using an athlete's name or likeness
in ways which go beyond the purposes permitted by the
Athlete Release Form, if SOI determines that the proposed
use is contrary to the best interests of Special Olympics.

No Accredited Program shall knowingly permit the name or
likeness of any Special Olympics athlete to be exploited for
commercial purposes. The publicity release contained in the
Athlete Release Form is intentionally limited by SOI to
authorization for the use of an athlete's name, likeness,
voice and words for the purpose of promoting and
publicizing the purpose of Special Olympics and/or applying
for or raising funds for the support of Special Olympics
programs, and does not include commercial activities or the
marketing or endorsement of commercial products or
services.

2.03 (B) Manner of Use An Accredited Program must
ensure that any athlete's name, likeness, voice or words,
when used by the Accredited Program or by any of its
sponsors or other supporters in ways that conform to the
permissions granted in the Athlete Release Form, will also
be used at all times in a manner that respects the dignity of
the athlete and preserves the public image of Special
Olympics. Accredited Programs shall require, wherever
possible, that an athlete's name be published along with his
or her photograph if the photograph contains a discernible
likeness of that athlete, and if the publication or display of
both the athlete's name and likeness are otherwise
permitted by that athlete's executed Athlete Release Form.
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Language Guidelines

Words matter. They can help promote better lives for people
with an intellectual disability or they can support negative
stereotypes. At Special Olympics we use language that
portrays people with an intellectual disability with
individuality and dignity and puts the person first.

Put The Person First

Each person with an intellectual disability is an individual.
Refer to an athlete by name or as a person with an
intellectual disability. As a group, refer to athletes as people
with an intellectual disability rather than intellectually
disabled people or the intellectually disabled. Handicapped
and mentally retarded are derogatory and outdated and
should never be used.

Be Positive About Disability

Having an intellectual disability does not need to be life-
defining in a negative way. When speaking about a person
with an intellectual disability avoid the terms: suffers from,
afflicted by, unfortunate, tragic, victim. Use positive
language to promote what people with an intellectual
disability can achieve...rather than what they can't.

Don’t Mention The Kids!

Don’t refer to Special Olympics athletes as kids. Adult
athletes are an integral part of our program. Web Content
Guidelines Special Olympics Australia Regional Webpages

Be Supportive, But Don’t Be Sensational

While the accomplishments of people with an intellectual
disability should be recognised and applauded don’t use

excessive praise. State it as it is, be positive and put it in

context. Ask yourself: Is this the way | would speak about
someone without a disability?

Keep it Real

Intellectual disability does not need to be capitalised, athlete
should never appear in quotation marks and use the word
special with care.

Represent The Organisation In Style

Refer to participants in our regular program as Special
Olympics athletes rather than Special Olympians or Special
Olympic athletes. Those only involved in Community Sports
Link should be referred to as participants.

More Than an Event

Don’t use the word the in front of Special Olympics as it
sounds as if we are a one-off event. Most of us have had to
answer the questions: So when is the Special Olympics or
when are the games?
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ProtocoL oF AGREEMENT BETWEEN
Tue InTerNATIONAL Orympic COMMITTEE AND
SpeciaL Orympics INTERNATIONAL

). ecucational. sporting and
mm-ppa people shall be encouraged.

\\uumlkhﬂddaﬂwyefwoiympa i the whole world and whereas there &
increase in its and permanent v

1Wheneas there is visible evidence of Special Olympics Intemational's benevolent character and ability to mobilize the
necessary finandial resources.

W Hexzas Special Olympics Intemational has obtained the support of numerous governments, administrations, firms,
associations and of aumerous ,mm: tes.

Wiexeas Special Ol willi isto its important channels
of mmmunkulommd the media wmum with the greatest audmme within most nme‘ the her

Wi Ol i [e]] i
committees all over the world. =
Wi h Olympi

Olympic Committee as set forth in the Olympic Charter.
Wizazas the object of this protocol is to set forth the principles of cooperation between both pasties hereto as well as
1o define the terms and conditions under which the International Olympic Committee grants its recognition. in com-
pliance with the Olympic Charter, to Special Olympics International.

‘Now miexerore the following is agreed between

O Coswrrrmx 10C. its President, H.E. J.A. Samaranch

.
of the first part.
and

* Sreciaz Ou rofi he District of Columbi
ok o Pt Covermas o o Uil Sres of Avicamsae 2n Crlt—uth(uhndqumnhhuhmmn
D.C.. hereinafter referred to as SOL. munndb) its Chairman Mrs. Eunice Kennedy Shriver and its President, the
Hon. Sargent Shriver of the second part:

ARTICLE 1: In mdtmbn of SO's action in promoting the development of sporting activities amongst mentally

ndicapped persons. the IOC grants its official recognition to the SOI.

ARTICLE 2: mwmamh the 10C is granted by the 10C as supreme authority governing the Olympic
Movement in accordance with the Olympic Chaster and subject wSOl'wumplumu‘hth-pmvm
of the said Charter. However, each component of the Olympic Movemen:

Federations and IN National Olympic Committees, shall take its own n\dw\dml and separate decision.
with regard to SOI

ARTICLE 3: The 10C hereby grants to SOL. which hereby accepts, the license to use the denomination "Olympics™

subject to the following conditions and limitations:

3 mmpmdb, nhlocwsoxmnmwlymwwr@m“mmdsox

5.2 SOl 5

“Olympics’
Tolbos ot “Special” 10 a5 to form the composite expression ‘Spad-l Olympics”. Consequently.
SO hereby Mundubhmmymdhdc\mmﬂu\ﬂgmps other than as set forth

33: sO1 use of i sch as "Olympic™ (in French: Olympiquel—
nw;mmmm,m\hmm-mwm
34: Th Olympic Charter and all applicabl

mﬂcmlh“mdrquhm Indudm;bu:mhmndnbs law.
ARTICLE {: 5O shalna be el 1o make any ue ofans Ofympic fag, Olic Syl e the Olympic rings

alone, whether “Citius Alius Forius, Olymgic embiem
>"‘P"‘"l' distinctive sign! or Olympic anthem. Exceptional
1OC atits sole diseretan, on request rom SO, forlmited

pwpuumdhpndaldmmmly
ARTICLE 5: Sohdzmukdﬁ its recogition by the I0C does not imply any financial or material obligation

wmwlocm-u«sm
ARTICLE 6: SOI 1CC Inter-
national Cmdmlw Comlnm of I\urH Swm Drpn.um for the Disabled).
ARTICLE 7: 1 i i
i i mr it 10C members
and two SOl members. i 0C.
lheu-dmmlnwknmryumnqmdmmhn
ARTICLE 8: Any e

lxn‘arln)m MM:MB:KMHW(MQMA#AM&(SM d'lﬂlof
which shall be Lausanne, Switzerland.

ARTICLE 9: This protocol is valid for a two year period from the date of its signature. 1t shall be tacitly renewed for
two year periods. unless either ither party gives notice of termination to the other by registered letter to be
sent three months before the end of the two year term. SOI's obligations as set forth in Articles 3.2, 3.3
and 4 above shall remain in force notwithstanding the termination of this protocol.

Executed in Calgary. in 2 original copies. this day of rCC/b /.g) /"/W
‘The International Olympic Committee Special Olympics International
] &
X‘nue k-nn:dJ Shrwer

Chairman
Mss. Eunice Kennedy Shriver
and or

President
The Hon. Sargent Shriver

I0C Protocol

In a Protocol of Agreement signed February 15,1988, the
International Olympic Committee (I0C) recognises Special
Olympics, Inc. (SOI) as promoting sporting activities for
individuals with an intellectual disability.

This recognition by the IOC carries with it the responsibility
to conduct Special Olympics training and competitions in
accordance with the highest ideals of the international
Olympic movement, to protect the use of “Special
Olympics” and ‘Olympics” from exploitation and other
abuses.
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A note on communication

When communicating the Special Olympics brand there are broadly
three main audiences: the general public, our members & supporters,
and our sponsors & partners. Each of these audiences will have

Special Olympics
Australia also
recognises athletes

. . . . . as a key
differing informational requirements based on their levels of communications
sophistication and understanding of the issues we address and the audience.
work we do.

. General public . Members & supporters . Sponsors & partners

. We cannot assume that members . Communications with members and : This audience includes other

! of the general public know who ! supporters focus on deepening the : programs within the Special

Special Olympics is and what we do. nature of the relationship through Olympics Movement, government

. Communications with the general . relevant information delivered over : bodies, policy-makers, operational
public need to be simple and direct in time. Although these communications and existing sponsorship partners.

: order to establish recognition and the i may contain more information than For | Communications reflect a more

right associations with our brand. the general public, they will still need professional relationship with Special

: to be simple and Focused. Olympics and conkain a greater degree

of detail and nuance.
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Tips for staying on brand

Use the right colours Use the right font Use photography appropriately

Arial for general use, or Ubuntu for
professional artwork. Click here to
download Ubuntu font.

Special Olympics Grey
Pantone® 418

Process: 0c/0my/15y/75k
RGB: 99R/09G/898B
Hex: #636359

Are the images cleared for use by the
photographer and has the photographer

RGB: 255R/0G/0B Process: Oc/0m/8y/8k been credited?
Hex: #FFD000 RCB: 227R/226G/212B :
Hex: #E3E2D4

Special Olympics Red L.
Pantone® 186 Biscuit

Process: O¢/100m/100y/0k Pantone Wam Grey 1

Are the athletes in the images over 18 and
given media consent?

Have the athletes in the images been made
Use the right language aware of any commercial use?

Read our content and language guidelines and always understand the audience you are

communicating with. Download the language guidelines here. Use the right logo

Use only official master artwork files

Understand your logo artwork
provided by Special Olympics Australia. Do

EPS — High resolution vector graphics for use with professional printing services such as uniforms, not photocopy, scan or attempt to re-draw
collateral and embroidery. the logo. The logo should be placed

PNG — Medium resolution and transparent files for use with locally printed items. on a background which does not interfere
JPG — Low resolution for use in website, email and social media. with recognition.
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Downloads

SA

SPECIAL OLYMPICS
AU:

Canberra Blue Mountains Nepean Brisbane Adelaide
Central Coast Bundaberg Spencer Gulf
Central West Far North Queensland
Flinders Fraser Coast
Hunter Valley Gladstone
lllawarra Gold Coast
Macarthur Gympie
Mid North Coast Logan
North Coast Mackay
North West New England Moreton North
South Coast Redlands
Southern Highlands Sunshine Coast
Sydney East
Sydney Hills

Sydney Inner West

Sydney Northern Beaches

Sydney South
Sydney Upper North Shore

Sydney West
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https://www.hightail.com/download/ZWJWZ282eFg1R01YRHNUQw
https://www.hightail.com/download/ZWJWZGlwMGs1bmg3czhUQw
https://www.hightail.com/download/ZWJWZGlwMGtveFA1SE1UQw
https://www.hightail.com/download/ZWJWZGlwMGtveE9xV2NUQw
https://www.hightail.com/download/ZWJWZGlwMGtEa1h2bk1UQw
https://www.hightail.com/download/ZWJWZGlwMGs4Q1NxV2NUQw
https://www.hightail.com/download/ZWJWZGlwMGttMElLSk1UQw
https://www.hightail.com/download/ZWJWZGlwMGtsUjlvZE1UQw
https://www.hightail.com/download/ZWJWZGlwMGtsUjhLSk5Vag
https://www.hightail.com/download/ZWJWZGlwMGtvQUxSc01UQw
https://www.hightail.com/download/ZWJWZGlwMGtmVGFVbDhUQw
https://www.hightail.com/download/ZWJWZGlwMGtsMHlGa2NUQw
https://www.hightail.com/download/ZWJWZGlwMGtsMHpLd01UQw
https://www.hightail.com/download/ZWJWZ282eFg0b0NGa2NUQw
https://www.hightail.com/download/ZWJWZ282eFg0b0JjR01UQw
https://www.hightail.com/download/ZWJWZGlwMGtiR0lzeHNUQw
https://www.hightail.com/download/ZWJWZGlpeFUzMWtUWThUQw
https://www.hightail.com/download/ZWJWZGlwMGt5Ukc5TE1UQw
https://www.hightail.com/download/ZWJWZGlwMGtqV0RvS3NUQw
https://www.hightail.com/download/ZWJWZGlwMGs1UjYwYjhUQw
https://www.hightail.com/download/ZWJWZ282eFhqV0N2eE1UQw
https://www.hightail.com/download/ZWJWZ282eFg1UjVvZE1UQw
https://www.hightail.com/download/ZWJWZ282eFg1UjRsYzlVag
https://www.hightail.com/download/ZWJWZ282eFg3N0FVV01UQw
https://www.hightail.com/download/ZWJWZ282eFhYSHkwYjhUQw
https://www.hightail.com/download/ZWJWZ282eFgwMEdGa2NUQw
https://www.hightail.com/download/ZWJWZ282eFgwMEZOeDhUQw
https://www.hightail.com/download/ZWJWZ282eFhENlF3anNUQw
https://www.hightail.com/download/ZWJWZ282eFhENlRFdzhUQw
https://www.hightail.com/download/ZWJWZ282eFhIcWVjZDhUQw
https://www.hightail.com/download/ZWJWZ282eFhIcWNsYzhUQw
https://www.hightail.com/download/ZWJWZ285R0ZRR2U1aWNUQw
https://www.hightail.com/download/ZWJYUWVqTSs5bEFzeHNUQw
https://www.hightail.com/download/ZWJWZ285R0ZCMTVqQThUQw

Downloads

WA

SPECIAL OLYMPICS
AUSTRALL

\"/ |

SPECIAL OLYMPICS
AUSTRALIA

Northern Ballarat Perth Metro
North West Barwon South West
Southern Bendigo

Dandenong Valley

Echuca Campaspe

Gippsland
Melbourne Eastern Ranges

Melbourne Inner East

Melbourne North

Melbourne Southern

Melbourne West

Ovens & Murray

Westernport
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https://www.hightail.com/download/ZWJYUWVqTSt3TGk1eDhUQw
https://www.hightail.com/download/ZWJWZ285R0Y4aU5WeHNUQw
https://www.hightail.com/download/ZWJWZ285R0Y4aU5OeDhUQw
https://www.hightail.com/download/ZWJWZ285R0ZHa04zZU5Vag
https://www.hightail.com/download/ZWJWZ285R0ZrYUJ1a3NUQw
https://www.hightail.com/download/ZWJWZ285R0ZrYUJEZU1UQw
https://www.hightail.com/download/ZWJWZ285R0ZsamRjR01UQw
https://www.hightail.com/download/ZWJWZ285R0ZwM21FQk1UQw
https://www.hightail.com/download/ZWJWZ285R0ZubHlGa2RVag
https://www.hightail.com/download/ZWJWZ285R0ZubHhvSWNUQw
https://www.hightail.com/download/ZWJWZ285R0ZuSlFYRHNUQw
https://www.hightail.com/download/ZWJWZ285R0ZwTVd5VmNUQw
https://www.hightail.com/download/ZWJWZ285R0ZTRTZGa2RVag
https://www.hightail.com/download/ZWJWZ285R0ZTRTRPd3NUQw
https://www.hightail.com/download/ZWJWZ285R0ZKV081eDhUQw
https://www.hightail.com/download/ZWJWZ285R0ZUWUFYRHNUQw
https://www.hightail.com/download/ZWJWZ285R0ZWRCtjZDhUQw
https://www.hightail.com/download/ZWJYUWVwMHdveFByZHNUQw

www.specialolympics.com.au

Issued by Special Olympics Australia
Version 1, April 2016




